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We are a lifestyle 
brand for automotive 

enthusiasts.



Hagerty exists to save driving. 

We believe cars are vehicles to 

the best things in life – freedom, 

self-expression, family and 

friends – and we will pass the 

keys to the next generation.

Why we exist
Our Purpose



We illuminate and 
ignite the passion of 
people who love cars

We are a member-focused organization that celebrates 

the automobile and its history, delighting and informing 

car nuts of every stripe. 

We express the joy that drivers experience behind the 

wheel, the wonder of the mechanicals, and the 

fascinating stories and people behind the cars we love.



Hagerty Media Universe
Print

Video

NewslettersSocial

Online



400K

2.1M1.3M
Social Media Following

Daily Newsletter Readership

Weekly Newsletter Readership

YouTube Subscribers

Magazine Readership Magazine Circulation

1.4M

1.1M

600K



Our audience is 
your opportunity



They are 96% male and 4% female

They live in the United States and Canada

Two thirds of our readers are between the ages of 

55 and 74, with a median age of 62 

They are college graduates. 84% have a degree, 

95% own their homes, and 25% own a second 

home worth $420,000

They buy cars. Several. Most own 5 or more 

vehicles. 2.5 regular-use vehicles and 3 “fun” cars

Our Audience



Work with our team of experts to craft just the right 
package for you based on your needs

• Want broad reach on specific topics? We’ll align you 
with our video and online topics

• Want brand lift and authority? Hagerty Drivers Club 
magazine is your best bet

• Want measurability and scalability? Our digital 
properties will get you there

Contact:
Cody Wilson – Advertising Sales Executive
503.886.9464 or cwilson@hagerty.com

Doug Clark – Publisher & VP of Business Development
231-929-6020 or dclark@hagerty.com

Your Opportunity

http://hagerty.com
http://hagerty.com
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Digital Content Digital

Our fans stay connected with us regularly 

via our newsletters:

• Weekend Road Trip – 1.2 million circulation

• Daily Driver – 400K circulation

• Hagerty Insider newsletter – 45K circulation

• Quarterly special interest newsletters on 

topics like Corvette, Porsche, Camaros, 

Mustangs, Motorcycles and more



Digital Content Digital

• Our bimonthly digital publication Hagerty Insider Digital 

Magazine is distributed to 40,000 readers. Each Insider 

features 60+ pages of comprehensive market 

reporting and analysis 

• Insider readers are not “tire kickers.” They’re mostly 

Hagerty clients who have insured vehicles worth 
$100,000 or more 

• Hagerty Valuation Tools (HVT) have 412,000+ monthly 

users who research 675,000+ prices per month 

• 80% of HVT users are new 

• A dynamic ad unit is available at HVT to target just 

buyers by marque and or make



Digital – Hagerty Media Site & In Article Ads Digital

Reach the 1.0M+ visitors to our website 

every month through an ad placement on the 

Media homepage or an ad at the bottom of 

every story. Visitors spend more than 4 

minutes on site per visit and we are growing 

like no other automotive digital property.



Digital – Community Forums Digital



Video – Sponsorship Video

Our videos live across our social platforms of 

YouTube, Facebook, and Instagram as well as 

on our media site. Integrated sponsorship 

includes a company’s logo in the actual video 

footage as well as text copy under the video in 

the description field.

Sponsoring our high-quality videos allows 

brands to align with Hagerty while reaching our 

loyal automotive fan base.



Social – Sponsored Post Social

A sponsored post is a post on Hagerty’s Facebook 

page that we will apply money to in order to increase 

the post’s reach to our page audience.

When you boost a post, it will show up in the page 

follower’s Facebook News Feed as an ad

Boosting a post is a great way to maximize visibility 

and grow audience engagement. 



Social – Content (Dark Post) Social

Facebook dark posts are newsfeed-style ads that don’t 

publish to our timeline or in our fans’ feeds organically.

A dark post lets you pick and choose who sees your ad, 

even though the content will never actually show up on 

your own page.

Dark posts allow brands to modify their outreach, 

message, and impact to deliver specific content to a 

targeted audience.



Social – Sponsored Feed Post Social

On Instagram, branded content is defined as any post 

from media companies that features a third-party 

product, brand, or sponsor.

Consumers like branded content because they 

believe the content is more consumer-focused. Since 

the message isn't a sales pitch, it creates trust 

between the brand and the consumer.



Social – Sponsored Instagram Story Social

The Story feature enables brands to share multiple 

photos and videos that then appear together in a 

"slideshow format.” This differs from sharing images on 

your feed that then permanently exist on the profile.

An Instagram Story can be as simple as a cobranded 

post with a click-through or as elaborate as an 

engaging poll (as shown in screenshot).



Custom Content

Check out the Shell Oil Expert video here.

Custom

From email to branded content to original videos—

tell us your business objective and we can work with 

you to develop something that will move the needle.

https://livestream.com/Hagerty/events/8759089/videos/195646849%2520https:/www.hagerty.com/articles-videos/articles/2019/09/11/engine-oil-tips-from-the-experts-at-shell


Hagerty Drivers Club Magazine Print

They spend over an hour with each 
magazine issue 

They read each issue cover to cover. 
70% read more than three-quarters of 

every issue 

They pass along the magazine to 2.8 
people when they are done reading 
it

Our Readers Love Cars



Hagerty Drivers Club Magazine 

Great Cars. Vintage, new, and the extraordinary 

Heroes. We celebrate and share the adventures of those riding with us – our 
members and the luminaries that make this hobby great 

DIY. The techniques and tools needed to fuel the passion 

Racing and performance. The pointy end of automotive enthusiasm 

Travel. The automobile as the gateway to adventure and the good life 

Buying and selling. Inside knowledge including data, trends, and auction results 

Advocacy. Ensuring our culture and history survives for future generations 

News. The latest events in both classics and new cars that matter to enthusiasts 

Historic companies. The stories behind the products we love 

Topics that Excite

Print



Hagerty Drivers Club Magazine 
Written By Car Lovers Like You

Maybe show another magazine 
cover image here

Print



Advertising Rates Print

Full page magazine ad rate $15,800 

Half page magazine ad rate $9,500 

Download ad specs at hagerty.com/magazine/specs. 



2020 Editorial calendar Print



The ultimate membership experience 
for people who love cars

Hagerty Drivers Club



Our members spend money on what they love

CAR OWNERSHIP

05

HOURS  WITH MAGAZINE

01+
Pass along to 2.8 people

ANNUAL HOBBY SPEND

$25k+

Car ownership
2.5 Regular & 3 Fun

Hours with magazine
Pass along to 2.8 people

Annual hobby spend
$5K Parts & Accessories



ANNUAL HOBBY SPEND

Explore a persistent discount with us or an 
Exclusive Deal of the Week

HDC members purchased $1 
million in parts and services 
from our partners in 2019



Never Stop Driving


