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Starbucks Evenings
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Starbucks Evenings Menu

Savory small plates. Irresistible desserts.
Thoughtfully selected wines. Take a moment or
three to explore the new menu.

Starbucks Evenings Store Locations

The place you love during the day now has more reasons to Available in select locations. Additional stores
love it at nlght coming soon. See locations.

We've always been your neighborhood spot where you can take a moment to unwind, grab a well-deserved
treat, and meet up with friends. But sometimes, you just want a glass of wine and a delicious bite to eat

without going to a bar or making a restaurant reservation.

Say hello to a new way to enjoy Starbucks after 4 p.m. Drop in after work, with friends, after yoga, by

yourself, after a long day or after a great day.

The food is amazing. The wine selection is simple and smart. The chairs are just as comfortable as they are in

the morning.

We hope to see you soon.



My Locations
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Observations

Location (circleone): 1 2 3 Gender (circle one): Men Women

Time (seconds)

To- Go

In House

Food and drink

Only a drink

Only food

List of Orders:

Customer 1:

Customer 2:

Customer 3:

Customer 4:

Customer 5:




Observations- Men




Observations- Women

Food




Average Ordering Time

e Men: /.75 seconds
« Women: 8 seconds

« Whye
— Food and a drink
— Multiple orders
— Small talk




Inferviews- Template

Consumer Interview Template

1. Do you have a regular drink?

2. How long have you been a Starbucks customer?

3. Do you prefer to stay or take your coffee to- go?

4. What do you think of Starbucks’ marketing strategy?

5. Does Starbucks’ dedication to the community make you more likely to support them?

6. What do you think about Starbucks’ prices?

7. What do you think of Starbucks Evenings? Do you see yourself being a customer?

8. Do you view Starbucks as a global chain or local coffee shop?



Interviews- Results

Men Women
— Alternates — Changes with the season
— 10 years — Since moving fo the region

— Not a major factor

— Not aware — Does not see herself going
— Strange concept — Paying for quality
— Paying for

convenience

Men and Women
— To- go and in house

k \}
— Rarely notice their ads @ '
— View Starbucks as a global chain



My Suggestions

 Make advertising more visible
—Increase TV, print, and digital ads
— Focus on social media

* Improve ads for Starbucks Evening

— Make it more desirable and less foreign to
customers

« Work on overall company image

— Change its perception as a worldwide
chain



Questions?
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Pictures




