
2008 IBS Educational Program 
 

Websites That Work For Active Adults 
 
 
 
Description 
Forget pasting a brochure online and calling it a website!  Today’s active adults expect and 
deserve more.  Three experts will share cutting edge strategies, secrets and success stories for 
making your website the most cost effective marketing tool.   Learn from a renowned developer 
who collects 1,000’s of leads online before opening each community, a publication that 
completed extensive online active adult research and launched a new website, and a marketing 
firm that develops and promotes award winning websites that work.  You’ll also learn how to 
apply web 2.0 strategies to your website to make it more compelling and effective. 
 
 
 
 
Why The Program Is Unique 
This session will provide attendees with actionable takeaways.  Having the perspectives of a 
community developer, a publication that has a major online presence and a website 
development firm will provide attendees with a more comprehensive and in-depth look at 
websites than presentations that are conducted solely by web development companies.  
Attendees will receive a website assessment tool to evaluate the effectiveness of their own 
websites and tips for effective email marketing campaigns.  Armed with a list of proven website 
development and marketing strategies, they can determine what steps to take to connect with 
today’s web savvy active adults! 
 
 
 
Why The Program Is A MUST For 2008 
The Internet is constantly evolving and active adults are becoming increasingly sophisticated 
users.  What worked last year, won’t work, and might even be hurting you, next year.   
Increasingly active adults are using the internet to narrow down the list of potential 
communities before they even visit them.  Given the challenging market conditions, every 
builder can benefit from learning how to harness the power of web 2.0 to turbo charge their 
marketing efforts.  Understanding how to make their website work for them is the most cost 
effective and measurable marketing tool that builders have.   
 
 
Speakers: 
Todd Harff, CAASH (Speaker / Moderator) - Creating Results, LLC 
Jay McKenzie - Network Communications, Inc. : New Home Group 
Bill Slenker – Slenker Communities, Developer of Central Parke 55+ Resort Communities 
 



WEBSITES THAT WORK FOR THE 50+ 
PROGRAM OUTLINE 

 

 
 
 
The Internet Age(less) 
 
o The Changing Face of the Internet User 

• Market Segmentation 
• Online Behavior of the 50+ Crowd 
 

o Internet’s Effect on the Real Estate Market 
• Homebuyers’ Changing Paradigm 

 
Mind vs. Body 
o Physical Effects of Aging in Cyberspace 

• Usability Challenges 
• Design Tips for 50+ 

 
New Frontier 
o Understanding SEM / SEO 

• Search Engine Optimization 
• Search Engine Marketing 

o Advantages of Contextual & Behavioral Advertising  
o Mobile Marketing  
o Advertising 2.0 

• Word-of-Mouth 
• Motion and Sound 
• Public Relations 
• Point-of-Purchase 

 
Harmony: On and Off-line  
o Supplementing Traditional Marketing 
o Participating in the Brand 
o Integration Checklist 
 

The End is the Beginning 
o Measuring Success 

• Metrics Worth Measuring 
• Benchmarking Template 
• Analytic Tools 
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TODD HARFF, CAASH 
PRESIDENT, CREATING RESULTS, LLC 
 

Todd Harff brings a unique and powerful perspective to help 

clients achieve tremendous results.  He combines market insight, 

creative solutions, pragmatic business knowledge and 

exceptional project management to produce actionable and 

profitable marketing solutions.  He has been responsible for 

marketing and selling billions of dollars of real estate during the 

last 15 years.  

 

As President of strategic marketing firm, Creating Results, Mr. Harff leads a talented and seasoned team 

of marketing, public relations and creative professionals.  Members of the team have earned many 

industry designations and serve in leadership positions in industry associations.  The team is currently 

marketing 18 55+ communities in eight states.  Creating Results has been named to Inc. Magazine’s 

prestigious Inc. 500 list. In 2007, the agency helped found the International Mature Marketing Network 

(IMMN), an organization that shares ideas on connecting with and motivating 40+ consumers.  Mr. Harff 

was a featured speaker in IMMN’s inaugural international webinar in December. 

 

In addition to his work with clients, Mr. Harff is a respected writer and featured speaker about a variety 

of issues concerning marketing, advertising and public relations.  He is a contributor to Selling to Seniors, 

Senior Housing News, Management Insight, Nation’s Building News and many other publications.  He has 

been a guest lecturer for graduate level marketing courses, moderated at Building for Boomers and 

spoken at IBS and other seminars and conferences. 

 

Prior to becoming the President of Creating Results in 1996, Mr. Harff gained valuable experience 

developing and implementing marketing strategies as a senior manager at a number of companies.  He 

was the Director of Sales and Marketing for the A.G. Van Metre Companies and a Manager of Sales and 

Marketing for Ryland Homes.  Mr. Harff also worked in London as a reinsurance broker. 

 

Mr. Harff holds a BA degree from Colgate University and graduated cum laude.  He studied at the 

University of London and earned an MBA at Georgetown University, where he specialized in business 

and marketing strategy and graduated with highest honors.  

 

Mr. Harff can be reached at 703.494.7888 ext. 13 or at todd@creatingresults.com.  For more 

information about the company, visit www.creatingresults.com.  



Jay McKenzie 
Vice President / Brand Manager, NCI – New Home Group 
 

Jay McKenzie attended his first Builders Show in 1984, working 

closely with many top home building product suppliers as 

advertisers for a major national consumer shelter magazine, 

Country Living. For seven years with Country Living, he worked 

closely with such leading suppliers as Andersen Windows, GE 

Appliances, Kohler, Pella, Whirlpool and many other firms.  

  

From 1995 to 1998, Mr. McKenzie was Publisher of Professional 

Builder and Luxury Homes Magazines, where he also helped launch a sister title, Professional 

Remodelor, with NAHB's Remodelor's Council. While with Professional Builder, he oversaw 

ProBuilder.com and worked closely with NAHB on many programs including The Best in American 

Living Awards (BALA), National Housing Quality Award (NHQ) and Energy Value Awards. He was 

active in NAHB's National Council of the Housing Industry (NCHI) or Supplier 100, oversaw PB's 

Annual Benchmark CEO Conference for builders and launched Professional Builder's Show Village 

Homes at IBS.  

  

Subsequent to Professional Builder, Mr. McKenzie worked for a TV show on new homes airing 

nationally on The Discovery Channel and was later a partner in a magazine rep firm with clients that 

included Country Home and Renovation Style Magazines. In Oct 2002, he joined Network 

Communications, Inc. (NCI) as Brand Manager for their new home brands in print and online. In April 

2006, Mr. McKenzie was promoted to VP of the New Home Group of NCI, which then included New 

Home Finder, New Homes & Ideas and New Homes Journal in 10 cities nationally. In November of 

2007, Mature Living Choices and Senior Living Choices also became part of NCI’s New Home Group.  

  

Over the last 5 years, he has helped develop and launch more than a dozen local and national websites 

including www.NewHomeFinderDenver.com and www.NewHomesandIdeas.com. On Jan 15, the new 

national website for Mature Living Choices will launch, followed on January 31 by the new national new 

home website for NCI. He has been involved in developing the content, structure and business plan for 

each of these websites, including the development and implementation of SEO/SEM strategies, site 

features, strategic and traffic partnerships, new technologies, virtual tour and mobile-based applications. 



 
 
WILLIAM T. SLENKER 
PRESIDENT, SLENKER COMMUNITIES 

 

Bill Slenker is Owner and President of Slenker Communities 

and its division Central Parke 55+ Communities specializing in 

the development of mid-sized Active Adult Communities in 

Virginia, Maryland, and Delaware.   

 

Mr. Slenker’s companies have conveyed nearly 20,000 home sites 

to the public and large regional home builders since 1987.  As a 

partner with the Trammel Crow Company (residential) through 

1994, and then founding Slenker Communities in 1995, Slenker Communities was recognized as a “Land 

Titan” by Big Builder Magazine in 2005.  Slenker Land has also been recognized as Environmental 

Developer of the Year in Maryland (2002 and 2007) with individual communities distinguishing 

themselves as Environmental Community of the Year in 2001, 2002 and 2007. 

 

Central Parke 55+ Communities are known for their multi-builder programs, architectural elegance, 

extensive product offerings, and cutting edge amenities.  Central Parke 55+ Communities has developed 

eight (8) communities in the Metro Washington, D. C. area and has several new communities in various 

stages in the Mid-Atlantic region. Central Parke 55+ Communities have been selected by Where To 

Retire Magazine in 2003 – 2007 as one of America’s 100 Best Communities in which to retire. In 

addition, Central Parke 55+ Communities have won platinum and gold awards for Best Communities in 

2004, 2005, and 2006 by the National Association of Home Builders’ 50+ Housing Council. 

 

Central Parke 55+ Communities recently announced a national alliance with the University of Maryland 

introducing Life Long Learning Institutes in its communities targeting the Baby Boomers’ passion to learn 

and to continue their educational journey throughout their life. Also as a developer of luxury golf course 

and mixed use communities, Slenker Communities has learned to incorporate only the best of lifestyle 

experiences for all ages. 

 

Mr. Slenker is a member of the Urban Land Institute's Senior Housing Council and the National 

Association of Home Builders’ 50+ Housing Council. 

 

For further information on Mr. Slenker or Slenker Communities and its Central Parke 55+ Communities 

division, please visit www.SlenkerCommunities.com. 

 



 

ONLINE RESOURCES 

 

Creating Results’ Useful Links 
 

o Internet Marketing Dictionary – Marketing Terms.com 
http://www.marketingterms.com/dictionary/ 

 
o Beginners Guide to SEO – seomoz.org 

http://www.seomoz.org/article/beginners-guide-to-search-engine-optimization 
 

o Google SEO Guidelines – Google 
http://www.google.com/support/webmasters/bin/answer.py?answer=35291 
 

o CAN-SPAM Act – Federal Trade Commission 
http://www.ftc.gov/bcp/conline/pubs/buspubs/canspam.shtm 
 

o Impact of Web 2.0 on real estate marketing – Future of Real Estate Marketing 
http://www.futureofrealestatemarketing.com/about/ 

 
 

Sites Targeting the Active Adult Buyer 
 

 
Eons.com Life Over 50 Bummed Out Boomer 

Boomspeak Suddenly Senior Baby Boomers Central 

50+ Fabulous It’s Boomer Time Redwood Age 

BOOMMJ Boomer Babes Rock Cranky.com 

Boomertowne My Prime Time BoomerZest 

55 Alive My Boomer Place Power Surge 

Cafe Baby Boomers Third Age The Gimpy Girls 

 
 

Don’t feel like typing these long web addresses? 
Just visit 

 www.CreatingResults.com/resources 
and find handy hyperlinks and additional resources! 



From 50+ Housing Magazine, ©2007. Used with permission from The National Association of 
Home Builders/50+ Housing Magazine. 1201 15th Street, NW, Washington, DC 20005-2800








