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/ - . The Food Network's Recipe for Popcorn Salad Is
Branded a 'Monstrosity'

People Have Very Strong Opinions
on Molly Yeh's Midwestern

'Popcorn Salad'

The now-viral recipe includes a mayo-based dressing, crunchy veggies, and of course,

popcorn
. 3 i i The Internet Is Roasting The Hell
.:Tm“mhngm sﬂt:}l;::::f_;f'i::ﬂ Out Of This Woman's Soggy
Twitter .| Popcorn Salad

Popcorn salad?! Haven't we suffered enough this year?!l!
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COMPETITION

¢%2 MLB Food Tester — Get Paid $500 to Eat
Hot Dogs and Watch Baseball

n by Fintan Costello on April 05, 2021







) Firefly

Temporarily Permanently Total
Closed Closed Closed
May 2020 8.2% 3.3% 11.5%
July 2020 3.1% 4.5% 1.6%
Sep 2020 2.9% 5.0% 8.0%
Dec 2020 2.5% 9.2% 1.6%
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% of restaurants that have closed since March 2020 (as of April 2021)
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Total Permanently
Restaurants Closed

Miami 1,524 12.67%
Portland OR 10,492 12.60%
New York 58,455 12.28%
San Francisco 23,248 12.20%
Washington DC 16,425 11.62%
Orlando 10,484 11.26%
Los Angeles 49,586 11.20%
Seattle 15,292 10.96%
Houston 16,550 10.75%
Dallas 18,801 10.64%
Denver 12,389 10.57%
Philadelphia 19,656 10.55%
Chicago 23,388 10.52%
Detroit 10,715 10.45%
Boston VAV 10.40%
Tampa 10,982 10.39%
Atlanta 16,228 10.24%
Sacramento 10,134 10.20%
Phoenix 12,533 9.70%
Minneapolis 10,029 9.54%




QSR

Fast Casual

Midscale

Casual Dining

Fine Dining

Food Truck

Total
Restaurants

343,080

88,465

125,973

202,459

8,497

13,992

Permanently
Closed

10.69%

10.22%

10.09%

10.28%

10.93%

22.67%




% of restaurants either permanently or temporarily closed as of April 2021

What's Closed.
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Temporarily Permanently Total Temporarily Permanently Total
Closed Closed Closed Closed Closed Closed

1.7%

Suburban 7.2% 10.6% Suburban




ity at the local level.
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Neighborhood

Central Embarcadero Piers (SF)
Financial District
San Francisco
Chicago Loop
Chicago Loop
Downtown Minneapolis
Goose Hollow (Portland)
West Broadway (South Boston)
Chicago Loop
Diamond Head (Honolulu)
Disney Area (Anaheim)
Downtown Portland
West End (DC)
Murray Hill / Manhattan (NYC)

Grammercy-Flatiron / Manhattan (NYC)

Temporarily Permanently

Closed

24.2%

25.0%

20.4%

20.2%

18.2%

16.3%

9.6%

15.2%

21.0%

15.3%

25.5%

9.6%

13.3%

13.5%

10.7%

Closed

23.7%

20.2%

22.7%

21.8%

23.5%

24.6%

30.9%

24.0%

16.7%

21.6%

1.3%

26.4%

22.5%

22.2%

24.0%

Total
Closed

47.9%

45.2%

43.1%

42.0%

41.7%

40.6%

40.4%

39.2%

37.6%

36.9%

36.9%

36.1%

35.8%

35.7%

34.7%

Neighborhood

Cartersville (GA)
Stockbridge (GA)

Deland (FL)
Fairmount District (Philadelphia)
Burleson (TX)

Avon (IN)

Findlay (OH)
Cumming (GA)

South Ontario (CA)
Lancaster (OH)

Virginia Beach (VA)

Williamsport (PA)

Old Bend (OR)
East Side (Oklahoma City)

Mesquite (TX)

Temporarily Permanently

Closed

0.0%

0.0%

0.9%

0.9%

0.0%

0.0%

0.0%

0.0%

0.0%

0.9%

0.9%

0.7%

0.7%

0.0%

0.9%

Closed

2.0%

3.3%

2.6%

2.7%

4.0%

4.0%

4.1%

4.3%

4.4%

3.5%

3.5%

3.7%

3.7%

4.5%

3.7%

Total
Closed

2.0%

3.3%

3.5%

3.5%

4.0%

4.0%

4.1%

4.3%

4.4%

4.4%

4.4%

4.5%

4.5%

4.5%

4.7%




Activities with the highest potential for remote work include updating
knowledge and interacting with computers.

Potential share of time spent
working remotely for select activity
categories in the United States, %

@ Effective potential (no productivity loss) () Task that can be done remotely

@ Theoretical maximum (X) Task that cannot be done remotely

Updating
knowledge
and learning

Interacting with
computers

Thinking
creatively

Communicating
with and guiding
colleagues or clients

Processing, analyzing,
and interpreting
information

cccee
82-91

) Attend online ) Create electronic
seminar data backup

() Design layouts for
print publications

() Discuss business
strategies

) Analyze industry
trends

) Attend surgical
skills course

9 Setup computer
hardware

&) Create physical
prototypes

(9 Direct fire fighting
or prevention

) Analyze crime
scene evidence

Source: McKinsey & Co.

Communicating and
establishing inter-
personal relationships

() Answer telephones
to direct calls

) Represent clients
in legal proceedings

Measuring
products or
surroundings

0000000000

0000000000

ey
24-33

() Estimate
building costs

-

) Measure water
level or depth

Performing
administrative and
organizational activities

Training, teaching,
coaching, and
developing others

() Arrange facility
schedules

) Instruct college
students

(0 Train food-
service personnel

() Operate cash
registers

Assisting
and caring
for others

Equipment,
materials, and
machinery

o0
eececccece
8-12 2

Make travel
arrangements

() Test software
performance

Provide assistance
in emergencies

) Inspect cargo
hazards

Monitoring processes,
surroundings, or
use of resources

Monitor market
conditions or trends

Patrol properties
to maintain safety

Handling
and moving
objects

0

MNo examples

Collect dirty
dishes

Selling to or
influencing
others

) Market products,
services, or events

(0 Distribute

samples

Controlling machines
and mechanical
equipment

0

() No examples

&) Operate
equipment
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VARIABLE working population

POPULATION =
RATIO resident population

NATIONAL AVERAGE = 0.29
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90071
32830
11430
94104
55402
60603
240M
60606
35233
78205
60602
91210
02110
98134
95113
10018
15222
92121
72201
97204

Neighborhood

Grand Central Market (Downtown LA)
Lake Buena Vista (Orlando)
Jamaica / Queens (NYC)
Financial District (SF)
Downtown Minneapolis
Chicago Loop
Roanoke (VA)

Chicago Loop
Five Points South (Birmingham)
River Walk (San Antonio)
Chicago Loop
Glendale Galleria (LA)
Financial District (Boston)
Industrial District (Seattle)
Downtown (San Jose)
Midtown West / Manhattan (NYC)
Troy Hill (Pittsburgh)
Sorrento Valley (San Diego)
Downtown (Little Rock)

Downtown (Portland)

Total
Restaurants

77
239
80
84
121
93
56
143
90
197
12
99
94
81
142
310
197
129
81
152

Working
Population

40,527
49,790
25,504
41,538
58,826
44,334
8,198
115,313
20,595
29,752
36,183
6,049
48,457
26,258
20,192
126,973
59,247
95,937
22,103
29,195

Resident
Population

15
26
53
286
429
480
19
2,123
594
898
1151
194
1,586
872
73
5,290
2,706
4,398
1,021
1,538




2021 EDITION

The 2020 chain restaurant landscape,
after an unprecedented pandemic year

Key industry trends and consumer
insights for the (hopeful) “new normal”

At a Glance:

The Firefly 500+

(e for the Firefly 500+ decreased by -4.3% compared to 2019, while
! counts decreased by -1.5%, shedding 3,616 total locations.

(mvusses i | wmusoes
$305.18 : 229,979
billion units
I o ot industy saes. y R o cotat msastry ueits.




Finefly 500+

8% 1

+1.4%
+0.5%
07% _g.9%
-1.8% -2 0%
R Vi
Salad  Mexican Chicken Pizza Coffee Other Dessert Burger Sandwich Bakery
Café

LIMITED SERVICE

Unit Growth.

top 500 US restaurant chains from 2019 to 2020
FIREFLY 500

+1.2%

-3.8% 4.0%

-1.3%

Sports Seafood + Regional + Midscale Italian American

Bar Steak Ethnic

FULL SERVICE

®)



90% have changed their delivery
behavior as a result of Covid.



+100%

+80%

+60%
+40%
+20%

+0%

-20%

-40%
Total Male Female GenZ Millennial Gen X Boomer Northeast Midwest South West @



LSR Salad

+42.9%

LSR Dessert

+40.2%

LSR Sandwich

+28.0%

LSR Other

+26.7%

FSR Midscale

+23.9%

LSR Mexican

+23.4%

FSR Sports Bar

+23.3%

LSR Chicken

+20.1%

LSR Bakery Café

+19.6%

LSR Coffee

+18.9%

FSR American

+16.0%

LSR Burger

+15.5%

FSR Regional + Ethnic

+15.3%

LSR Pizza

+14.2%

FSR Seafood + Steak

+10.1%

FSR ltalian

+3.6%




Preferred Ordering Method.

Third Party Phone Restaurant Website Restaurant App @
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GenZ GenVY Gen X Boomer+

18% 10% 30% 61%




%9
%L
%8 I
%8 I
%8 I
%6
%01 ——
%00 —
%01 I_—
%00 I——
%Ll —
%C|
% I
%€l I
%€l
%971 I
%Y1 I
%71 I
%71 I
%71 I
%G| I
%91 I
%L I
%L1 I

%8| I

Ordered For Delivery In The Past Month.
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Travels Well

@ Pizza

Cookies / Bakery O O O
( o\o o &
OO O@
O o @) m Fries
@ @® O
O
@)
o o O O
é@ & o

Ordered For Delivery




Pizza

Chinese Food

Burgers

Chicken Wings

Salad

Fried Chicken

Deli Sandwiches
Cookies / Baked Goods
Pasta

Donuts / Breakfast Bakery
Chicken Tenders

Soda

Burritos

Cake / Cheesecake
Grilled Chicken

Hot Sandwiches

Fried Chicken Sandwich
Pie

Tacos

Soup

French Fries
Quesadillas

W HUSHELGES

Steak

Breakfast Sandwiches
Thai Food

Hot Coffee

Sushi

Indian Food

Shrimp

Smoothies

Pancakes / Waffles
Grilled Fish

Fried Fish Sandwich
Ice Cream

Eggs / Omelets
Cocktails

31%
31%
31%

30%
29%
27%
27%
26%
25%
23%
23%

22%
21%
21%
20%
19%
17%
17%

15%

15%
15%
14%

14%
13%
13%
12%
M%

41%
39%
39%
37%
37%
36%
36%
35%
33%

60%

Travels Well

what consumers believe



Memorable Experience




EXPECTED 33 minutes or less

ANNOYED 47 minutes or more




GHOST KITCHEN

a space with no physical storefront that's
used to prepare and send delivery food
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VIRTUAL BRAND

a delivery-only brand where food is
prepared in an existing kitchen



VIRTUAL BRAND AWARENESS HAVE ORDERED FROM A VIRTUAL BRAND




o want virtual brands properly 73% want to know which restaurant /
o identified on delivery apps kitchen is preparing the food
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49%
39%
29%
25%
22% 21%



interest in virtual brands connected with

Gen Z GenY Gen X Boomer+

40% 41% 24% 7%

Artist Concept Only
© Disney / Lucasfilm



interest in virtual brands connected with




interest in virtual brands connected with

GenZ

GenY

Gen X

Boomer+

35%

38%

41%

38%




virtual brands can help target audiences with laser-like precision







| April 29

EVERY OTHER THURSDAY @ 12pm CST
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GET STARTED

hello@datassential.com



