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Temporarily 

Closed

Permanently 

Closed

Total

Closed

Dec 2020 2.5% 9.2% 11.6%

May 2020 8.2% 3.3% 11.5%

July 2020 3.1% 4.5% 7.6%

Sep 2020 2.9% 5.0% 8.0%

Apr 2021 2.0% 10.7% 12.7%
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Covid Closures.
% of restaurants that have closed since March 2020 (as of April 2021)

temporarily closed

permanently closed



TOP 20 METROS

Total 
Restaurants

Permanently 
Closed

Miami 11,524 12.67%

Portland OR 10,492 12.60%

New York 58,455 12.28%

San Francisco 23,248 12.20%

Washington DC 16,425 11.62%

Orlando 10,484 11.26%

Los Angeles 49,586 11.20%

Seattle 15,292 10.96%

Houston 16,550 10.75%

Dallas 18,801 10.64%

Denver 12,389 10.57%

Philadelphia 19,656 10.55%

Chicago 23,388 10.52%

Detroit 10,715 10.45%

Boston 17,129 10.40%

Tampa 10,982 10.39%

Atlanta 16,228 10.24%

Sacramento 10,134 10.20%

Phoenix 12,533 9.70%

Minneapolis 10,029 9.54%

BASED ON TOTAL SIZE



SEGMENTS

Total
Restaurants

Permanently
Closed

QSR 343,080 10.69%

Fast Casual 88,465 10.22%

Midscale 125,973 10.09%

Casual Dining 202,459 10.28%

Fine Dining 8,497 10.93%

Food Truck 13,992 22.67%



What’s Closed.
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% of restaurants either permanently or temporarily closed as of April 2021



MAY 2020
Temporarily

Closed
Permanently

Closed
Total

Closed

Urban 11.2% 3.7% 15.0%

Suburban 3.4% 7.2% 10.6%

Rural 2.7% 4.7% 7.4%

APRIL 2021
Temporarily

Closed
Permanently

Closed
Total

Closed

Urban 2.6% 11.7% 14.3%

Suburban 1.4% 10.2% 11.6%

Rural 1.7% 9.5% 11.2%



There is tremendous disparity at the local level.



MOST CLOSED

Zip Neighborhood
Temporarily

Closed
Permanently

Closed
Total

Closed

94105 Central Embarcadero Piers (SF) 24.2% 23.7% 47.9%

94104 Financial District 25.0% 20.2% 45.2%

94111 San Francisco 20.4% 22.7% 43.1%

60603 Chicago Loop 20.2% 21.8% 42.0%

60606 Chicago Loop 18.2% 23.5% 41.7%

55402 Downtown Minneapolis 16.3% 24.4% 40.6%

97205 Goose Hollow (Portland) 9.6% 30.9% 40.4%

02210 West Broadway (South Boston) 15.2% 24.0% 39.2%

60601 Chicago Loop 21.0% 16.7% 37.6%

96815 Diamond Head (Honolulu) 15.3% 21.6% 36.9%

92802 Disney Area (Anaheim) 25.5% 11.3% 36.9%

97204 Downtown Portland 9.6% 26.4% 36.1%

20006 West End (DC) 13.3% 22.5% 35.8%

10017 Murray Hill / Manhattan (NYC) 13.5% 22.2% 35.7%

10010 Grammercy-Flatiron / Manhattan (NYC) 10.7% 24.0% 34.7%

Zip Neighborhood
Temporarily

Closed
Permanently

Closed
Total

Closed

30120 Cartersville (GA) 0.0% 2.0% 2.0%

30281 Stockbridge (GA) 0.0% 3.3% 3.3%

32720 Deland (FL) 0.9% 2.6% 3.5%

19130 Fairmount District (Philadelphia) 0.9% 2.7% 3.5%

76028 Burleson (TX) 0.0% 4.0% 4.0%

46123 Avon (IN) 0.0% 4.0% 4.0%

45840 Findlay (OH) 0.0% 4.1% 4.1%

30041 Cumming (GA) 0.0% 4.3% 4.3%

91762 South Ontario (CA) 0.0% 4.4% 4.4%

43130 Lancaster (OH) 0.9% 3.5% 4.4%

23456 Virginia Beach (VA) 0.9% 3.5% 4.4%

17701 Williamsport (PA) 0.7% 3.7% 4.5%

97703 Old Bend (OR) 0.7% 3.7% 4.5%

73013 East Side (Oklahoma City) 0.0% 4.5% 4.5%

75149 Mesquite (TX) 0.9% 3.7% 4.7%

(among zips with at least 100 restaurants)

MOST OPEN
(among zips with at least 100 restaurants)



Source: McKinsey & Co.



It’s a poll!
how many days in the office?



working population

resident population

VARIABLE 

POPULATION 

RATIO
=

NATIONAL AVERAGE = 0.39



Zip Neighborhood
Total

Restaurants
Working

Population
Resident

Population
Variable

Population Ratio

90071 Grand Central Market (Downtown LA) 77 40,527 15 2,701.8

32830 Lake Buena Vista (Orlando) 239 49,790 26 1,915.0

11430 Jamaica / Queens (NYC) 80 25,504 53 481.2

94104 Financial District (SF) 84 41,538 286 145.2

55402 Downtown Minneapolis 121 58,826 429 137.1

60603 Chicago Loop 93 44,334 480 92.4

24011 Roanoke (VA) 56 8,198 119 68.9

60606 Chicago Loop 143 115,313 2,123 54.3

35233 Five Points South (Birmingham) 90 20,595 594 34.7

78205 River Walk (San Antonio) 197 29,752 898 33.1

60602 Chicago Loop 72 36,183 1151 31.4

91210 Glendale Galleria (LA) 59 6,049 194 31.2

02110 Financial District (Boston) 94 48,457 1,586 30.6

98134 Industrial District (Seattle) 81 26,258 872 30.1

95113 Downtown (San Jose) 142 20,192 713 28.3

10018 Midtown West / Manhattan (NYC) 310 126,973 5,290 24.0

15222 Troy Hill (Pittsburgh) 197 59,247 2,706 21.9

92121 Sorrento Valley (San Diego) 129 95,937 4,398 21.8

72201 Downtown (Little Rock) 81 22,103 1,021 21.6

97204 Downtown (Portland) 152 29,195 1,538 19.0

% Professional 
Services

79%

20%

2%

70%

66%

62%

77%

71%

25%

33%

57%

8%

73%

20%

48%

35%

53%

53%

60%

56%





+1.8%
+1.6%

+1.4%

+0.5%

-0.7%
-0.9%

-1.8%
-2.0%

-4.1%
-4.3%

+1.2%

-1.7%

-3.8%
-4.0%

-6.1%

-7.3%

Salad Mexican Chicken Pizza Coffee Other Dessert Burger Sandwich Bakery
Café

Sports
Bar

Seafood +
Steak

Regional +
Ethnic

Midscale Italian American

Unit Growth.
top 500 US restaurant chains from 2019 to 2020

FIREFLY 500

LIMITED SERVICE FULL SERVICE



90% have changed their delivery 
behavior as a result of Covid.



-40%

-20%

+0%

+20%

+40%

+60%

+80%

+100%

Total Male Female Gen Z Millennial Gen X Boomer Northeast Midwest South West



June 2020 Dec 2020 % change

LSR Salad 32.7% 75.6% +42.9%

LSR Dessert 25.8% 66.0% +40.2%

LSR Sandwich 50.3% 78.3% +28.0%

LSR Other 57.8% 84.5% +26.7%

FSR Midscale 61.0% 84.9% +23.9%

LSR Mexican 57.5% 80.9% +23.4%

FSR Sports Bar 61.5% 84.8% +23.3%

LSR Chicken 53.0% 73.0% +20.1%

LSR Bakery Café 63.4% 83.0% +19.6%

LSR Coffee 31.9% 50.8% +18.9%

FSR American 66.1% 82.0% +16.0%

LSR Burger 58.0% 73.5% +15.5%

FSR Regional + Ethnic 69.7% 85.0% +15.3%

LSR Pizza 65.3% 79.6% +14.2%

FSR Seafood + Steak 60.3% 70.4% +10.1%

FSR Italian 88.9% 92.4% +3.6%



Preferred Ordering Method.
40%

27%

21%

12%

Third Party Phone Restaurant Website Restaurant App



PREFER TO ORDER BY PHONE

Gen Z Gen Y Gen X Boomer+

18% 10% 30% 61%
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Ordered For Delivery In The Past Month.



Pizza

Ordered For Delivery

Tr
a

ve
ls 

W
el

l

Fries

Cookies / Bakery



60%

41%

39%

39%

37%

37%

36%

36%

35%

33%

31%

31%

31%

30%

29%

27%

27%

26%

25%

23%

23%

22%

21%

21%

20%

19%

17%

17%

15%

15%

15%

14%

14%

13%

13%

12%

11%

Pizza
Chinese Food

Burgers
Chicken Wings

Salad
Fried Chicken

Deli Sandwiches
Cookies / Baked Goods

Pasta
Donuts / Breakfast Bakery

Chicken Tenders
Soda

Burritos
Cake / Cheesecake

Grilled Chicken
Hot Sandwiches

Fried Chicken Sandwich
Pie

Tacos
Soup

French Fries
Quesadillas
Milk Shakes

Steak
Breakfast Sandwiches

Thai Food
Hot Coffee

Sushi
Indian Food

Shrimp
Smoothies

Pancakes / Waffles
Grilled Fish

Fried Fish Sandwich
Ice Cream

Eggs / Omelets
Cocktails

Travels Well
what consumers believe



Menu Variety

Affordability

Comfortable & Relaxing

Hospitality

Order Accuracy

Food Served Quickly

Food Quality

Visual Appeal

Memorable Experience

DINE-IN DELIVERY

56% 15%

52% 17%

56% 22%

58% 15%

60% 15%

65% 16%

61% 13%

64% 17%

61% 16%



33 minutes or lessEXPECTED

47 minutes or moreANNOYED



GHOST KITCHEN
a space with no physical storefront that’s 
used to prepare and send delivery food



VIRTUAL BRAND
a delivery-only brand where food is 

prepared in an existing kitchen



OCTOBER 2020

35%
MARCH 2021

50%
OCTOBER 2020

23%
MARCH 2021

34%

VIRTUAL BRAND AWARENESS HAVE ORDERED FROM A VIRTUAL BRAND



92% want virtual brands properly 
identified on delivery apps

73% want to know which restaurant / 
kitchen is preparing the food





49%

39%

29%

25%
22% 21%

13%

Charities Celebrity Chefs Movies Entertainers Social Influencers Athletes Politicians

INTEREST IN VIRTUAL BRANDS 
CONNECTED TO…



Gen Z Gen Y Gen X Boomer+

40% 41% 24% 7%

interest in virtual brands connected with movies



Gen Z Gen Y Gen X Boomer+

50% 47% 45% 58%

interest in virtual brands connected with charities



Gen Z Gen Y Gen X Boomer+

35% 38% 41% 38%

interest in virtual brands connected with celebrity chefs



virtual brands can help target audiences with laser-like precision





April 29
EVERY OTHER THURSDAY @ 12pm CST





hello@datassential.com
GET STARTED


