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under Canadian copyright law, without the prior written permission of the author. 

 

Notes to the Reader: 

While the author and publisher of this book have made reasonable efforts to ensure the accuracy and 

timeliness of the information contained herein, the author and publisher assume no liability with respect 

to losses or damages caused, or alleged to be caused, by any reliance on any information contained 

herein and disclaim any and all warranties, expressed or implied, as to the accuracy or reliability of said 

information.  

 

The publisher and the author make no representations or warranties with respect to the accuracy or 

completeness of the contents of this work and specifically disclaim all warranties. The advice and 

strategies contained herein may not be suitable for every situation. It is the complete responsibility of the 

reader to ensure they are adhering to all local, regional and national laws. 

 

This publication is designed to provide accurate and authoritative information in regard to the subject 

matter covered. It is sold with the understanding that neither the author nor the publisher is engaged in 

rendering professional services. If legal, accounting, medical, psychological, or any other expert assistance 

is required, the services of a competent professional should be sought. 

 

The words contained in this text which are believed to be trademarked, service marked, or to otherwise 

hold proprietary rights have been designated as such by the use of initial capitalization. Inclusion, 

exclusion, or definition of a word or term is not intended to affect, or to express judgment upon the 

validity of legal status of any proprietary right which may be claimed for a specific word or term.  

 

The fact that an organization or website is referred to in this work as a citation and/or potential source of 

further information does not mean that the author or publisher endorses the information the organization 

or website may provide or the recommendations it may make. Further, readers should be aware that the 

websites listed in this work may have changed or disappeared between when this work was written and 

when it is read.  

 

Individual results may vary. 

 

  



©Tubeloom.com  |  3 

 

 

 

 

INTRODUCTION ....................................................................................................................................... 4 

CHAPTER 01: FINDING MARKETS 101 ..................................................................................................... 5 

Step 1: Brainstorm an Audience ........................................................................................................... 6 

Step 2: Identify the Problems Faced by Your Audience ........................................................................ 6 

Step 3: Pick the most Profitable Pain Points ......................................................................................... 7 

Step 4: Understand Profitable Problems .............................................................................................. 7 

CHAPTER 02: 10 BEST MARKETS TO TUBELOOM ABOUT ....................................................................... 8 

1. Weight Loss Programs ........................................................................................................................... 9 

Examples: .............................................................................................................................................. 9 

2. Health Products ................................................................................................................................... 10 

Examples: ............................................................................................................................................ 10 

3. E-Business and E-Marketing ................................................................................................................ 11 

Examples: ............................................................................................................................................ 11 

4. Relationships ....................................................................................................................................... 12 

Examples: ............................................................................................................................................ 12 

5. Green Products ................................................................................................................................... 13 

5. Green Products ................................................................................................................................... 13 

Examples: ............................................................................................................................................ 13 

6. Survival Products ................................................................................................................................. 14 

Examples: ............................................................................................................................................ 14 

7. Spirituality ........................................................................................................................................... 15 

Examples: ............................................................................................................................................ 15 

8. Parenting ............................................................................................................................................. 16 

Examples: ............................................................................................................................................ 16 

9. Hobbies, Crafts and Activities ............................................................................................................. 17 

Examples: ............................................................................................................................................ 17 

10. Stress Reduction ............................................................................................................................... 18 

Examples: ............................................................................................................................................ 18 

CONCLUSION ......................................................................................................................................... 19 



©Tubeloom.com  |  4 

 

 

INTRODUCTION 
 

So you've just learned how to TubeLoom, and you are ready and raring to go, but one big 

question is probably nagging you right now. What is the most profitable market for you to 

launch-jack? 

 

There are hundreds of markets out there, and most of them differ greatly from one another in 

terms of profitability. Health, money-making, marketing—the number of things you can sell is 

endless. And as someone new to affiliate marketing, it may seem like a daunting task to pick a 

product niche out of this vast ocean of possibilities. 

 

Of course, you could always just choose something at random and go from there, but that's not 

the best way to go about it. Sure, you might be able to sell ice to penguins, but why make life 

harder for yourself by choosing something that is difficult to sell? Keep in mind that what you 

sell can be just as important as how you sell it. 

 

What you need is a guide to the most profitable niches out there. The evergreen markets that 

are always making money, no matter what time of year it is. The markets that can have you 

earning huge commissions in no time at all and have you raking in the cash.  

Here's the good news. 

 

This is that guide. 

 

Here is where you will learn the secrets to finding a profitable market. It will be broken down 

into an easy-to-follow, step-by-step guide. This will make it incredibly easy for you to choose 

the most profitable niche for you. 

  

And that's just the first part. 

 

You will also learn the 10 most profitable markets for you to TubeLoom about, along with 

explanations of why each market is profitable, as well as the two hottest products from each 

market right now. This report is your cheat sheet into choosing your products. So what are you 

waiting for? Let's dive right in. 
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CHAPTER 01: FINDING MARKETS 101 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

The first step to earning the big bucks with TubeLoom is choosing a market. As mentioned, 

there are a huge number of markets and products out there, and not all of them sell well 

enough to qualify as big money earners. In order to find the ones that do qualify, you have to 

know how to choose. 

 

That's what you're going to learn here — the fundamentals of choosing a profitable market for 

you to TubeLoom about. We've broken it down into an easy-to-follow four step process for you 

that will make finding what you need a lot easier.  So let's get started. 
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Step 1: Brainstorm an Audience 

 

Products will come and go. They'll sell well one minute, and be completely off the market the 

next. But the one constant is always going to be your audience. Before you decide what you 

want to sell, you have to know who you want to sell it to. 

 

Choosing an audience can be done in a couple of ways. The first way you can go about it is by 

choosing the customer base that you represent. So, if you're a working professional in your 30s, 

that is the audience you'll go for. This way, you'll have a deeper understanding of the needs and 

wants of the audience, since you will be a part of it. 

 

Another option is for you to choose an audience you find yourself drawn to. In other words, 

look at your friends, the people you hang out with, and use them as your audience. Again, this 

allows you to have a deeper understanding of them, making it easier to sell them what they 

need. 

 

The final way you can go about things is by working backwards. Find a niche that interests you 

and go from there. Do research to figure out what groups are interested in that niche and who 

is spending money on it. Be wary though, since it is possible that what interests you isn't selling 

at all, and you might have to choose another niche.   

 

Step 2: Identify the Problems Faced by Your Audience 

 

Now you have your audience, the next step is finding out what they want. Every audience out 

there has specific expectations from the products that they buy. Your job is find out what these 

are. 

 

You need to know, and understand, the problems your audience faces on a daily basis. Ask 

yourself, what challenges do they face? Are there any particular pain points that affect them? 

Maybe they have a set of aspirations and desires that you can tap into? 

 

This will require a bit of research, but it is worth the time and effort. Knowing their problems 

and desires is a crucial step when it comes to finding your markets. 
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Step 3: Pick the most Profitable Pain Points 

 

You've noted down all the problems that your audiences faces, so the next thing to do is find 

which of those will earn the most money. Not all of them are going to be big earners. Some of 

them will be hard to sell, while others will be incredibly easy. Understanding the difference 

between the two will  help you on your way. 

 

A good way to do this is to find out the number of monthly searches related to your list of 

problems. The higher the number of searches, the more likely it is that the audience is 

desperately searching for a solution. 

 

Another thing you have to keep in mind is how readily available quality information on the 

problem is. If your audience can find the answers on the Internet for free, on blogs and the like, 

it is highly unlikely that they will pay for a product that addresses the same issue. 

 

Step 4: Understand Profitable Problems 

 

Once you've identified the problems that earn the most money, you need to understand them. 

For example, say you know that a certain group of people is looking for weight loss solutions, 

where do you go from there? You can't just dive into selling weight loss solutions, because your 

audience will have a set of wants for what they are buying. You need to be more specific. 

 

You need to be able to understand these wants, and what problems your audience has with the 

current weight loss solutions on the market. This will help you sell it to them more effectively, 

and increase your profit margins a great deal. 

 

Once you have chosen your audience, and have a deep understanding of their needs and wants, 

it becomes a lot easier to choose a profitable market and product. Instead of struggling to come 

up with ideas, you will instantly know what to promote and how. 

  

So, now that you know the basics, let's go on to the 10 most profitable markets out there!  



©Tubeloom.com  |  8 

 

CHAPTER 02: 10 BEST MARKETS TO 

TUBELOOM ABOUT 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Here it is, what you have been waiting for. We're about to share the 10 most profitable markets 

that you can dive into right now. These are billion dollar industries, and new products are being 

produced for them regularly.  If you're still stuck for a market, this is where you will find your 

answer.  

 

As a special bonus, we've also included two examples of the most profitable products for each 

market (at time of writing) - just for you. These are up on ClickBank right now, just waiting for  

you to come along and start promoting them. 

  

https://accounts.clickbank.com/marketplace.htm
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1. Weight Loss Programs 

Obesity rates are rising rapidly. Almost a third 

of the population of the entire world suffers 

from it. According to the World Health 

Organization (WHO), over 39% of adults were 

overweight in 2014 alone, with that percentage 

rapidly rising as you read this.  

 

This translates to a lot of opportunities for 

TubeLoomers. 

 

Popular affiliate marketing website Nichehacks.com valued the entire weight loss market at $20 

billion dollars. Weight Loss Programs are an evergreen market, meaning that they are 

guaranteed to be profitable for the foreseeable future. If you're looking for a market that 

makes tons of money every year, this is the one for you.  

Examples: 

 Fat Diminisher - ClickBank 

 

 

 

 

 

 

 

 

 The 3 Week Diet - ClickBank 
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2. Health Products 
From one evergreen market to another, the Health Industry makes trillions of dollars a year. 

Health problems are rampant, with the rise in obesity levels also giving rise to heart disease, 

diabetes, and other deadly illnesses. People are looking for answers to these issues, as well as a 

whole host of others. 

 

It's not just doctors that can profit from this, because lots of people are looking for natural and 

alternative remedies as well. It's not only that either, as there are plenty of sub-niches to this 

category, from quitting smoking to supplements. 

 

As another evergreen market, it's very hard to go wrong with this one. 

 

Examples: 

 Diabetes Destroyer - ClickBank 

 
 The Big Diabetes Lie - ClickBank 
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3. E-Business and E-Marketing 
Everybody always wants to make more money. Any programs that teach users how to get rich 

are always going to be in-demand. Otherwise known as the 'Wealth Market', this covers a wide 

range of sub-niches as well, from Internet marketing to business opportunities. 

 

The broad nature of the market means that there are a ton of products to promote out there, 

and a lot of them are very profitable. Since almost everyone wants to strike it rich, it is also 

fairly easy to find an audience to market to. 

 

Examples: 

 VO Genesis - ClickBank 

 

 Take Surveys for Cash - ClickBank 

 

  

http://www.vogenesis.com/start/?hop=0
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4. Relationships 
Yet another evergreen market for this list, this one is for all the lonely people out there. Who 

hasn't suffered from relationship problems, or knows of somebody who has? We're hardwired 

as individuals to find someone to spend our lives with, and sometimes keeping someone isn't 

that easy. 

 

From finding love for the first time, to getting the one that got away back into your life, this is 

another niche with a ton of good products available.  Online dating alone is said to have earned 

over $4 billion dollars, with over 72% of adults in the US being active online in 2016. 

Examples: 

 Lod Cold Traffic Monster - ClickBank 

 

 Text Your Ex Back - ClickBank 
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5. Green Products 
Our current green revolution has opened up a whole new market for affiliates to tap into. With 

over 50% of Americans being concerned over their environmental impact, a lot of consumers 

are looking for ways to reduce it. 

 

From living off-the-grid to recycling, there are a wide range of products out there for you to 

promote. 

Examples: 

 Recondition Your Old Batteries - ClickBank 

 

 Build a Container Home - ClickBank 
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6. Survival Products 
It seems that almost everyone is prepping for the end of the world right now, with as many as 

3.7 million Americans already being ready for the apocalypse. With the prevalence of post-

apocalyptic TV shows and other forms of media, as well as their rising popularity, it is no 

wonder. 

 

The beauty of this market is that, even though there are lots of people prepping for differing 

reasons, they have all contributed to the incredible growth of the industry. Conventions are 

regularly held across the US, with each one drawing thousands of people at a time. This one 

doesn't seem to be slowing down any time soon. 

Examples: 

 The Lost Ways - ClickBank 

 

 Blackoutusa - ClickBank 
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7. Spirituality 
Getting in touch with the spiritual has never been hotter, with NicheHacks.com putting the 

market value at $27 billion dollars. From spiritual healing, to making money with one's Ki, there 

are a ton of products out there that fall under this category. 

Examples: 

 Pure Reiki Healing Mastery - ClickBank 

 

 Numerologist.com - ClickBank 

 

http://www.purereikihealing.com/go/special.php?rdt_09d43=MA==
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8. Parenting 
As long as people keep having children, 

there will be a market for anything to do 

with parenting. It's known as one of the 

toughest things in the world to do, and 

anything that makes it easier is immediately 

snapped up by most new parents. And since 

over 4 million babies are born in the US 

alone each year, it is a constantly expanding 

market. 

 

Including a wealth of products, from books to apps to gadgets, this market presents numerous 

opportunities for launch-jacking. Statista.com puts the worldwide baby care market value alone 

at $66.8 billion by 2017, giving you a lot of openings to make money. 

Examples: 

 Start Potty Training - ClickBank 

 

 Children Learning Reading - ClickBank 
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9. Hobbies, Crafts and Activities 
For people who have time on their hands, hobbies and crafts are the way to go, leading this 

market to make some $20 billion dollars a year. The broad range of sub-niches here also works 

in your favor once again. 

 

From craft items to woodworking, singing lessons to jewelry making, the range of products is 

wide, meaning it has appeal to a wide array of people. All you need to do is find the market that 

works best for your audience. 

Examples:  

 Superior Singing Method - ClickBank 

 

 Ted's Woodworking - ClickBank 
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10. Stress Reduction 
Stress levels have taken a turn for the worse in recent years. Bad bosses, long hours and 

stressful lives have become the norm for millions of people, with some 40 million American 

adults suffering from stress and anxiety-related issues. 

 

Just like most of the other markets on this list, there are a huge range of products that can fall 

under this category, from meditation techniques to products that treat insomnia.  

Examples: 

 Panic Away - End Anxiety and Panic Attacks - ClickBank 

 

 Outsmart Insomnia - ClickBank 
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CONCLUSION 

 

 

 

 

 

 
 

 

That's it! You should have everything you need to know about choosing the products that will 

have you earning commissions in no time. 

 

The most important thing is to always keep your audience in mind when you TubeLoom, since 

knowing them will allow you to make the most sales. In the end, they are the ones that sign 

your paycheck as an affiliate. 

 

As such, it is important to remember the four steps we mentioned earlier: 

 

1. Brainstorm an Audience 

2. Identify the Problems Faced by Your Audience 

3. Pick the most Profitable Pain Points 

4. Understand Profitable Problems

 

These will allow you to identify the most profitable products out there, and pick them out from 

the incredibly crowded market.  
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Here's a quick recap on the top 10 most lucrative markets that we've covered: 

 

1. Weight Loss 

2. Relationships 

3. E-Business and  

E-Marketing 

4. Relationships 

5. Green Products 

6. Survival Products 

7. Spirituality 

8. Parenting 

9. Hobbies, Crafts and 

Activities 

10. Stress Reduction

 

These are some of the most profitable markets out there at the moment, and their evergreen 

nature means that they should stay that way for some time to come. 

 

So what are you waiting for? 

 

 It's time to start earning the big bucks! 

 

 


