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“Creativity is the essence of invention and inspiration, and
it is what fuels our economy. Indeed, global research we
conducted in 2012 showed that 8 in 10 people feel that
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skill most in need of improvement.
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The Future of Work: Jobs and Skills in 2030

New attitudes and behaviours will be needed
I I I I I by individuals and businesses founded on

The global labour market in 2030 Mﬁﬁj -- w%ﬁomfwn Above all, the ability to respond to

is likely to be highly competitive. continuous change will be critical.

entrepreneurism and creativity.

The Future of Work: Jobs and Skills in 2030 (UKCES)




