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Five things to take away from today

1. Our core business has never been stronger.

2. Our industry-leading pipeline of innovation 
is more robust than ever.

3. Our business in China will be larger than 
our business in the U.S. 

4. The Starbucks Reserve brand and a premium 
Starbucks Experience are jewels in the crown.

5. Our management team led by Kevin Johnson 
is second to none and our culture – and our 
people – continue to be everything.

…and I’m not leaving
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Since we met two years ago

FY14 and FY16 operating results are non-GAAP measures. FY16 operating results exclude the impact of the 53rd week in Q4. 
A reconciliation of GAAP to non-GAAP measures can be found at the end of the CFO presentation.

FY14 FY16 2-YEAR

Revenue $16.5B $20.9B +27%

EPS $1.33 $1.85 +39%

Market cap $56.5B $81.9B +45%
Cash returned 
to shareholders $1.6B $3.2B +200%
Total shareholder 
return – trailing 5-year 211% 2x

VS. S&P 500





THEN NOW 











Starbucks store portfolio and brand architecture

Italian artisan 
bakery Princi

Roastery

Reserve Stores

Stores with a Reserve Bar

Starbucks Global Stores
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