The Student

Guide to Using
Connect®

We’ll walk you through the
basics and show you how to
navigate, complete assignments
and access reports on Connect.

Because learning changes everything.
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McGraw-Hill Connect is our digital assign-
ment and assessment platform that helps
students (that’s you!) better connect with
your coursework and instructors, ultimately

setting you up for future success.

Through Connect, you’ll be able to manage
and submit assignments online and access
engaging course-specific resources.

Itlooks like you already registered. Please sign in below.

Need help? Contact Support

Getting Started

Optimizing your Computer

McGraw-Hill cares about your learning experience and we
want to make sure Connect and SmartBook will run smoothly
on your device.

After you’'ve logged into Connect, make sure your computer
is optimized to run the program by visiting:
www.connect.mheducation.com/connect/troubleshoot.do

Trouble logging in?

Luckily, remembering your email and password doesn’t
count toward your grade. If you’re experiencing trouble
accessing Connect, ask yourself these questions:

B Am | using the same email address | used when |
registered? If you forget which email you’re using, contact
our support team for help: www.mheducation.ca/sup-

port-contact

m Did | forget my cryptic password? If so, click on the
Forgot Password link at your instructor’s Connect course
web address and follow the prompts to reset it

Once you regain access to Connect, you can update your
account info by navigating to your account at the top left
corner of the menu.
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Navigating Connect

MONDAY, JULY 30, 2018

To Do

When you first log in to Connect, you will arrive at the To Do
page. This page provides you with a snapshot of upcoming
assignments for all of your Connect courses, with the most
urgent at the top of the list. Connect helps you organize your
study time so you can tackle the assignments that need
attention first.
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The navigation on the left of this page is always available
through Connect:

1000 MONDAY, JULY 30, 2018 v ATER

B My Account — see your McGraw-Hill account details

B To Do — see upcoming assignments

T X % B @ ® I

B Calendar — view assignment due dates by day, week or
month

m Classes — access all Connect courses you are enrolled in

B Results — view status of assignments, progress and results

B Insight — visual display of how you are progressing in your
course

1000 MONDAY, JULY 30, 2018 v AR

Assignments Due Soon  Due n the next 7 cays

B Log out — log out of Connect

®
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Chapter 1. Marketing Fundamentals

Marketing 1010 | Fall 2018

B Contact Support - access the Connect online help
documentation

To access an individual course, click on the section name
underneath the Classes menu link.
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MARKETING 1010 - FALL 2018

Instructor

@ Ryerson Instructor

Course materials

Study | SmartBook and LearnSmart

= Kerin, (CON) Marketing: The
Core, Sce (eBook)
Kerin,Scee

Resources

Media Bank

Additional Practice M

Recorded Lectures

Assignments

O Week1

Getting to Know Connect

Start: Jul 30, 2018 at 11:19 AM EDT Due: Jul 30, 2018 at 11:59 PM EDT

Chapter 1. Marketing Fundamentals

Start: Jul 30, 2018 at 11:30 AM EDT Due: Aug 4, 2018 at 12:00 AM EDT

O Week 2

Chapter 2. The Marketing Environment

Start: Jul 30, 2018 at 11:30 AM EDT Due: Aug 11, 2010gt 12:00 AM EDT

Week 2 Assignment

Start: Jul 31, 2018 at 5:00 AM EDT Due: Aug 17, 2018 at 12:00 Al

0O Week 3

Chapter 3. Consumer Behaviour

Start: Jul 31, 2018 at 11:00 AM EDT Due: Aug 18, 2018 at 12:00 AM EDT

O Week 4

Chapter 4. Market Research, Metrics, And Analytics
Start: Aug 1, 2018 at 11:00 AM EDT Due: Aug 25, 2018 at 12:00 AM EDT

Course Section Home Page

The course section home page takes you into one specific
course. From this view, you can see all assignments for the
course and their due dates.

2items

>

Homework

Marketing 1010 | Fall 2018
SB

LS

Marketing 1010 | Fall 2018
2items

sB

LS

Marketing 1010 | Fall 2018

File Attachment

Marketing 1010 | Fall 2018

1item
SB
LS
Marketing 1010 | Fall 2018

1item

sB
LS
Marketing 1010 | Fall 2018

KN’ N’ ENEN’> ENE

You’ll also see information about your instructor, view any
files he or she has uploaded, and be able to access your
course eBook if available.
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Media Bank

Within your course home page, you’ll see Media Bank on the
left-hand side. Here, you will find the Student Resources that
are available with your course, which may include additional

resources, cases, videos and other multimedia.

You’ll also have the option to order a loose-leaf print copy of
your textbook at an additional cost.

MEDIA BANK

MEDIA Go back

12 of 2 media files

View: all | video | audio

i

@ Ordera Looseleaf Print Text

/ & Student Resources
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Active assignments are those that have been
assigned by your instructor. Assignments can be
inactive for a variety of reasons:

« The assignment is past due

« The assignment has a future start date

« You have used up all your available attempts

« If your instructor has set a time limit, it may have
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MARKETING 1010 - FALL 2018

Instructor

@ Ryerson Instructor

Course materials

Study | SmartBook and LearnSmart

Download the mobile app to read

Resources
Media Bank
Additional Practice v

Recorded Lectures

Assignments.

O Week1

Getting to Know Connect

Start: Jul 30, 2018 at 11:19 AM EDT Due

Chapter 1. Marketing Fundamentals

Start: Jul 30, 2018 at 11:30 AM EDT Due;

O Week2

Chapter 2. The Marketing Environment

Start: Jul 30, 2018 at 11:30 AM EDT Due;

Week 2 Assignment

Start: Jul 31, 2018 at 5:00 AM EDT Due:

O Week3

Chapter 3. Consumer Behaviour

Jul 30, 2018 at 11:59 PM EDT

Aug 4, 2018 at 12:00 AM EDT

Aug 11, 2018 at 12:00 AM EDT

Aug 17, 2018 at 12:00 AM EDT

Start: Jul 31, 2018 at 11:00 AM EDT Due: Aug 18, 2018 at 12:00 AM EDT

O Week4

Assignments

You will find a list of the assignments given to you by your
instructor on your Course Section Home Page.

Assignments that are not yet available will be indicated with
a lock icon. Any assignments with an arrow are available to
be completed. When you click on an assignment, the right
side of the screen displays the assignment details, including
start and end date, point value, number of attempts allowed
and more.

Getting to Know
Connect

[ Homework
Assignment details

Start date: Jul 30, 2018 at 1119 AM EDT

Due date: Jul 30, 2018 at 11:53 PM EDT
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Taking an Assignment

Once you’ve launched an assignment, there are several
features to help navigate your way through it. Use the Prev/
Next buttons to advance through the questions or use the
Question Map at the bottom of the screen to quickly jump to
a particular assignment question.

crptor1uz @ e [P

2

EiQuestion map

1 2 3 4 5

"n 12 13 14 15

Do not use the back and forward buttons on your

web browser to navigate — you could lose some of

your work.
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Save & Exit vs. Submit Assignment

If you can’t finish your assignment in one sitting, use the
Save & Exit button. Your work is saved and will not count
as an attempt until you click the Submit Assignment button.
However, if your assignment is timed, using the Save & Exit
button will not pause the timer; you must finish the
assignment within the allotted time frame.

Once you are happy with your work, click the Submit
Assignment button to have your assignment graded.

Chapter 1 Quiz @ savea

)
(2 or2aus) Multiple Choice
N )

O the societal marketing concept.

2 O The process of identifying prospective buyers, understanding them intimately, and developing favourable long-term perceptions of the organization and its offerings so that buyers will choose them in the marketplace is \
referred to as

Help Save&Exit  Submit

RN

. o e R

O the marketing concept.

O consumer sustainability marketing,

& < Prey 20 0f 20 i

Next
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Calendar

The calendar offers an alternative view of assignments,
allowing you to plan your study schedule around due dates in
multiple Connect courses. You can view the calendar by day,
week, or month. Colour coding and assignment icons help
prioritize your work. The calendar view can also be filtered

by class to view assignments for a single course or all your
courses at once.

T x% » B 0 ® in
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Results

Under the Results tab in the main menu, click on a course to
view all completed assignments for that class. Once you have
submitted an assignment, your available results will be shown
in this tab. Here, you can access details for each assignment
attempt by clicking the link below the assignment title.

 » B © ®

]

NOTE: Scores/feedback will only be available after an
assignment is submitted and based on the instructor’s
assignment policies.
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Insight™

Connect Insight™ reports allow you to quickly assess your
progress within a course, with visual data providing at-a-
glance information about how you are performing. You can
easily switch between Connect courses to view your results
for that course, or filter by assignment type and date range
to customize your view.

How am | Progressing?

This view displays your completed assignments for an
overall look at how your scores stack up over the duration
of your course.

= Insight: How Am | Progressing? @

Selected Cass: Selected Assignment Types:

Marketing 1010 ETETRLs AR & Jul23,2018- Jul 30,2018

Selected Date Range: ‘

100%

80%

60%

0%

Score (%)

0%

Date Submitted

My Assignments:
@ Marketing 1010
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How am | Doing?

This view offers a snapshot of all your assignments, across
all courses in a quadrant graph that compares scores vs. time
spent on assignment. Data can be filtered by time spent or
score to see how your study time in Connect impacts results.

1l | Insight: How Am | Doing?

= | Insight: How Am | Progressing?
- Marketing 1010

Chapter 1 Quiz

Click on any assignment to see details on your exact
score and the time spent. Check out the “Do” sec-
tion, which gives you suggestions on improving your
performance.

McGraw-Hill The Student Guide to Using Connect o O @ il


https://www.instagram.com/mhecanada/
https://twitter.com/McGraw_Canada
https://ca.linkedin.com/company/mcgrawhillcanada
https://www.facebook.com/McGrawHillCanada

Let’s take a closer look
at SmartBook

SMARTBOOK is a digital copy of your
course textbook, except smarter. Using

adaptive learning technology, SmartBook To access SmartBook, login to Connect and proceed to your

is able to tailor the content of the text to course. Next, click on the LearnSmart adaptive assignment
suit your specific learning needs. For every within your Connect course’s homepage. A sidebar will
load on the right-hand side of your screen with details of the

inute you study, it helps make that minute
m y o Y P ) ) LearnSmart assignment. Click Continue to load SmartBook
the most high impact and productive sixty and start your assignment.

seconds as possible. Let’s be honest:
when studying, we don’t have time to waste!

Chapter 1. Marketing
Fundamentals

L B O ® il

T

When SmartBook loads, you will be directed to the section
that has been assigned by your instructor.

PART 1
UNDERSTANDING MARKETING

r——— Marketing Fundamentals

& = \ 1/
our M IntS Wondering what the difference is between
= take you LearnSmart and SmartBook? Think of it like this:
= LearnSmart is the brains of SmartBook — the adaptive
= al- - learning technology that makes your experience in
N « ala SmartBook unique to your learning needs.
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Table of Contents ——

‘Table of Contents.

SmartBook’s table of contents is exactly what it sounds like
— the table of contents for the reading material. You can click
on each chapter or unit to easily find what you need to study
for class. After selecting the correct chapter, you will be taken
to the content to read.

© v v v v v Y vy vY Y v Y Yy vow

Read " | -

The Role of Marketing

In the Read Stage, you will be brought to the actual content
you are required to read for class. When the content opens,
the chapter outline will open automatically and the SmartBook
version of the textbook will be on the right. To close the table
of contents, click the icon in the top left corner. This will open
a full-page view of SmartBook’s adaptive reading experience,
allowing you to dive right into the content.
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The Role of Marketing

MARKETING TIP
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Text Highlighting in the Read Phase

During the Read Stage, SmartBook creates a dynamic
reading experience where the most important learning
objectives for the chapter have already been highlighted in
""""""" yellow. As you progress through the Read & Practice stages
Ea e — . of SmartBook, the highlights will adapt to you. As you learn
and master the material, the highlights will turn green. The
areas that you need to spend more time will remain yellow
and the material that is less relevant at that time will be
dimmed. These highlights help you to prioritize your study
time to ensure you’re being super-efficient.

nnnnnnnnnnnnnnnnnn

p—— Let’s take a closer look at how this happens

While reading for the first time in SmartBook, you will
notice text highlighted in yellow. This is the most important
information that you should be studying. Additionally,
SmartBook identifies the less relevant content by dimming
the text. The dimmed text will help you quickly and
efficiently prioritize the most important content.

14 o O @ The Student Guide to Using Connect McGraw-Hill
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Jrmy | Focusing on Customer Needs and Wants
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“-k:\ ‘past experience, you know these will satisfy your hunger need. F'ffcc an awareness of good products at convenient locations, can clearly shape a person’s wants. A principal activity of an organization’s
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Lastly, as you progress through the Read and Practice
Stages, SmartBook will adapt the reading experience to
reflect the content you have mastered and where you need = - ——
to spend more time. Once you have mastered chapter learning
objectives, SmartBook will adapt and highlight the mastered

products as being green, when in fact they do little to help the environment. This has given rise to the term greenwashing(J , which refers to the

. wn dish soap has come under fire in the past due to its claims that “Dawn helps save wildlife.” All the while. triclosan, an antibacterial agent declared
cO I"Ite nt n g reen. nt regulatory requirements in Canada.28 The Canadian Marketing Association provides a number of resources on how to market environmentally friendly
information on best practices.

its marketing programs. It is commonplace to now see marketing initiatives that focus on the consumer and the well-being of society. an approach

e Body Shop was started on the belief that only natural ingredients should be used in products and that those products should not be tested on animals.
causes including human rights, environmental protection, and fair and ethical trade. In 2016, The Body Shop launched the Limited Edition “Change™

ct sports a strong message of CHANGE on the label. A portion of the revenue from cach unit sold is donated to The Body Shop Foundation to support a

If you don’t like the highlighting, you can always turn it off by
clicking the icon in the bottom right corner of your screen.

vious Section Next Section > Next Highlight .. a A <
Turn highlights off _ Shift+H

REMEMBER - the adaptive highlighting is designed to
adapt to your learning needs and helps to ensure every
minute you spend studying is super-efficient.
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What Can Be Marketed?
[EY 4 ' 1n marketing, the term product encompasses goods, services, and ideas. These products can all be marketed to encourage people to buy something or, as in th

A goodE) s a product that is tangible—you can touch it and own it. Examples are a can of Red Bull or a pair of Adidas running shoes. Adidas running shoes are tang;
premium price, merchandised in sporting goods and shoe stores, and promoted with ads and social media with a focus on performance and style. Adidas achieves publ
repeats its message across all forms of social media and demonstrates the value of its shoes on its YouTube channel.

A service[] is an intangible product you cannot touch. It does not result in something you can own. A physiotherapy session, a vacation, or going o a movie are exan
marketers have worked to ensure the experience encourages you to return. Movie selection, theatre layout, seating, loalty programs, and concession items have all beel
market in mind. The Cineplex-Scotiabank SCENE loyalty rewards program has been created with rewards that encourage customers to return to Cineplex Entertainme
discounted concession items, free movies, or discounted DVDs.!$

Ideas can also be marketed. An ideaG) is a concept that typically looks for support. An example is Mothers Against Drunk Driving (MADD) Canada. MADD Canadal
violent crime.” Stati

show that on average, four Canadians are killed every day by impaired drivers and another 175 are injured. MADD increases the awareness o

Ribbon, when millio ribbons are sold each year. It has been estimated that almost 37,000 lives have been saved through the efforts of MADD and its awarenes|

that asks men to grow moustaches in November to support men’s health initiatives. For about this campaign, see the Marketing NewsFlash () box, “Marketing the ‘)

£ Previous Highlight & Previous Section Next Section » Next Highlight N,

There is no point in having an amazing product if consumers cannot find it at the retail stores
they visit. This refers to the importance of
Click the answer you think is right.
selling products online
coordinating the marketing mix
selling in any retail outlet possible

pricing products effectively

Practice Stage

Based on what you read in the Read Stage, SmartBook

will present questions that will help you master the content
and identify areas where you are struggling. This helps to
transform what you’ve read from short-term memory to
long-term memory.

Let’s take a closer look at how this happens

While you’re reading, SmartBook will automatically determine
the best time to start practicing the content you’ve read. In
the bottom left corner, the Practice button will begin flashing
blue, letting you know you it’s time to practice the material
you are reading. Just click the flashing blue icon to enter the
Practice Stage.

After you click the flashing blue icon, the Practice Stage will
open and SmartBook will present your first practice question.
You’ll notice that SmartBook will ask you how confident you
are in your answers.

It's extremely important that you answer all parts of these
questions honestly. This helps SmartBook’s algorithm learn
what you know, what you don’t know and how confident
you are in your answers. All of these factors and more help
SmartBook tailor the learning experience to your unique
needs — helping you achieve better results in less time.
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SmartBook will continue to ask you questions until you've
demonstrated mastery of the learning objective. However, if
SmartBook learns from your answers that you’re struggling
with certain topics, you will be prompted to jump back into
the Read Stage to learn more by the flashing blue Read icon

they visit. This refers to the importance of

in the bottom left corner.

selling products online

coordinating the marketing mix
selling in any retail outlet possible

pricing products effectively

REMEMBER: SmartBook will adapt the reading experience - -
based on your mastery of the learning objectives. ‘ ‘

There is no point in having an amazing product f consumers cannot find it at the retail stores.

they visit. This refers to the importance of

If at any point you need help deciding what to do next,
click the coach icon in the bottom right corner to get helpful
advice.

Click the answer you think is right.

Assignments . a

You can access any assignments your instructor has created /
on the assignments tab on the Table of Contents page. On

this page, you can see any assignments you are working on - R

or those that have been completed.
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Recharge

For some courses, it is possible to recharge certain chapters
and assignments. The objective of this stage in SmartBook is
long-term retention. The data that SmartBook has collected
about you helps it determine what you are likely to forget.
The recharge stage lets you practice areas that you've
struggled with, helping you to further prioritize your study
sessions.

To access the Recharge Stage, you will need to click on a
completed chapter from the table of contents; you may be
told the content is not available for recharge. Alternatively,
you may be informed that recharge is available and asked if
you wish to open it.

Chapter 1. Marketing
Fundamentals

Certain assignments will be available for recharge once the
due date for your assignment has passed or you achieve a
score of 100%. If you click on the original assignment from
the course home page in Connect, you will be redirected to
SmartBook and either be told there is nothing to recharge,
or be taken directly to the recharge stage.

T x% B O © i

REMEMBER: Recharging assignments won’t change your
original grade, but can help you study for future tests.
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Reports

In the Reports section of SmartBook, there are six different
reports to help you determine how you’re performing.

1. Current Learning Status: View how much you have left to
learn and what you need to review so that you don’t forget key
content.

2. Topic Scores: View the modules and sections you struggled
with the most. This will allow you to quickly identify areas you
should focus on before a big exam.

3. Missed Questions: See frequently missed questions so you
can practice in areas where you’ve struggled.

E3 missed questions >
View

4. Most Challenging Learning Objectives: View the learning

objectives that are the hardest for you. seias

o Tree of Knowledge >
5. Self-Assessment: View how aware you were of whether or -

not you knew the answers. This report will help you study more
efficiently.

6. Tree of Knowledge: Watch your tree grow as you learn.

Keeping tabs on your performance can help you utilize
SmartBook more efficiently when you’re studying. Take a
look through the different sections to see how you’re doing
and find areas you might need to focus on in the future.
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Don’t contact your instructor for technical help —

that’s what our Customer Experience Team is for!

Learn More

You can find great support materials
like tutorial videos and content in our
knowledge base on our support site:

http://www.connectstudentsuccess.com

Graw
Hill

Need More Help?

We all need more help sometimes.

Technical Support

If you need technical support with Con-
nect or have some questions, you can
also contact our Customer Experience
Team on our support site:

www.mheducation.ca/support-contact

Talk to Us

Give us a call:

1-800-565-5758
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