
Shoppers today flow seamlessly between the online world and 
physical stores. Providing smooth transactions everywhere how-
ever, requires POS technology that can seamlessly meet demand, 
while simultaneously delivering associates consumer data across 
all physical and digital touchpoints. New POS software requires 
retailers to glimpse into their future and make sure their platform 
can support not just the digital evolution, but their own projected 
growth over at least a five-year horizon, which brings software 
scalability into question. While future-proofing POS systems is 
important, so is maintaining or creating a single customer profile 
that follows them as they move between channels. Making per-
sonalized suggestions during the last mile of the shopper’s jour-
ney can drive sales. So can having accurate stock. Before visiting 
a store, shoppers want to know the item they’ve researched on-
line is available and they aren’t wasting a trip. Accurate inventory 
management across all channels is vital to keep customers loyal. 
And of course, once in the store shoppers don’t want to waste 
time waiting in line. A POS that provides the same instant gratifi-
cation that online shopping does is necessary, as is having unified 
commerce capabilities such as buy online and pickup (or return) 
in store, reserve online and pay in store, and ship-to-home. Read 
on to learn the latest on the future of POS software.

• SYLVAIN JAUZE • 
INTERNATIONAL  

OPERATIONS DIRECTOR
CEGID

Q 
What should  
retailers be 
looking for in  
scalability and 

expansion capabilities  
for new POS software?
SYLVAIN JAUZE:  While 
adopting a solution with the 
flexibility to accommodate 
evolving omnichannel shopping 
requirements is important, we 
also recommend considering 
the following elements: 1) a 
modular platform that allows 
you to decide which modules 
are deployed across your 
environment 2) scalable 
architecture that supports 
your company’s growth; and 
for retailers sustaining or 
expanding into new markets 3) 
an international POS system 
supporting multi-country, 
multi-currency transactions, 
languages and taxation rules 
can make a big difference. 

To accomplish this cost-
effectively, cloud deployment 
models are ideal. They can 
help meet retailers’ needs 
for extensibility, speed-to-
market, speed-to-value and 
support on a global scale, 
without extensive capital 
investments. Finally, choosing 
a software vendor committed 
to continuous improvement and 
an open ecosystem can help to 
“future-proof” POS software.

MICHELE SALERNO: 
Implementing a new POS 
platform can be a time 
consuming process that 
certainly yields big dividends 
when a legacy platform 
is failing to meet retailer 
needs. But it’s not something 
beneficial to engage in simply 
because a retailer outgrew its 
old software. The first thing 
retailers should do is look at 
projected growth over at least 
a five-year horizon and make 
sure to use a platform that 
will support it. That includes 
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“Any time a  

shopper enters a store 
and can’t find the  

desired merchandise 
it leads to the thought 

of ‘I should have just 
ordered it online  

and saved myself 
 a trip.’” 

MICHELE SALERNO
DIRECTOR OF MARKETING, ASSISTANT 

VP, CELERANT TECHNOLOGY CORP.

growth in all areas, not just adding new locations. 
For example, if a retailer thinks it will grow 
e-commerce, streamline inventory management, 
mine data to make merchandise decisions, 
integrate with vendor catalogs, start drop shipping 
orders, launch a marketing automation campaign, 
accept new digital forms of payment or enhance its 
loyalty program, then it makes sense to ensure that 
its POS platform will support this growth. 

Q What next-gen POS capabilities 
are required for retailers  
to capture customer data  
for use in loyalty and  

promotional programs?
SALERNO: Capturing customer data really 
eclipses POS and it is something that truly has to 
be looked at from an omnichannel perspective. 
Today’s consumers do not differentiate between 
channels and they expect retailers to understand 
their online behaviors and vice versa. Therefore, 
each customer should have a single profile that 
follows them as they move between channels. 
On the front-end, that means a single login that 
gives them access to all of their purchase and 
reward data. On the back-end, it means giving 
team members at the POS the ability to enter data 
on in-store behavior that will combine with online 
behavior to advise the most relevant customized 
promotional offers. Geolocation and facial 
recognition capabilities are emerging, but they 
aren’t quite there yet. 

         
“In today’s omnichannel era, 
your first moment of truth with 
your shopper is online.” 
SYLVAIN JAUZE
INTERNATIONAL OPERATIONS DIRECTOR, CEGID

JAUZE: The static, uncoordinated customer data 
that has been traditionally collected by retailers 
is no longer sufficient to maintain meaningful 
relationships with shoppers. In fact, retailers 
need to have rich insight into customers’ in-
store and online shopping and social media 
behavior to serve their unique requirements. This 
is where next-gen POS comes in: it facilitates 
informed selling and personalized customer 
engagement. This translates into the adoption 
of clienteling solutions to engage shoppers 
anywhere in the store, managing the shopping 
experience from product discovery and research 
all the way through tendering. This allows sales 
associates to become more consultative in the 
sales approach, giving them more feedback, 
which further enriches their customers’ 
profiles. Used successfully, this method fosters 
loyalty and optimizes promotional programs by 
enabling associates to make highly relevant and 
personalized suggestions during the last mile of 
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“To provide a unified  

commerce experience, 
modern POS software 

must be based on a  
digital platform that 

unites formerly disparate 
systems, sending and 

receiving data, and  
providing associates with 
a real-time and complete  

view of products,  
customers, stock,  

and more.” 
SYLVAIN JAUZE

INTERNATIONAL OPERATIONS DIRECTOR, 
CEGID

the shopper’s journey. Intelligent suggestions 
made at this time have proven to have a high 
conversion rate.

QHow is the need to have  
visible and accurate inventory  
at associate and shoppers’  
fingertips redefining the  

POS space?
JAUZE: In today’s omnichannel era, your first 
moment of truth with your shopper is online. 
Before visiting your store, they want to know 
where to buy and what stock is available. That 
said, don’t forget your sales associates. They 
need to easily find available stock, too. If you 
are out of stock in one store, they can find it at 
another location or at your distribution center. 
This way, they can meet shoppers’ expectations 
and save the sale. That’s why retailers can no 
longer rely on last night’s snapshot. To stay 
ahead, modern POS technologies provide 
accurate and real-time visibility of inventory 
across the chain, giving a holistic view of all 
demand (online and offline) and enabling “fulfill 
anywhere” scenarios.

SALERNO: It’s really revolutionizing it because 
consumers no longer have the patience to 
tolerate out-of-stocks. Many retailers are finding 
success in the “buy online, pick-up in-store” 
model, and that relies on real-time visibility into 
available inventory. Most retailers are aware 
that they are competing with online retailers 
that can provide free two-day shipping where 
inventory management is a non-issue. Any time a 
shopper enters a store and can’t find the desired 
merchandise it leads to the thought of “I should 
have just ordered it online and saved myself a 
trip.” It’s really impossible to overstate how vital 
accurate inventory management is for retailers 
and systems that update overnight are dinosaurs. 
It has to be real-time and it has to integrate  
all channels. 

Q 
How can POS software help  
retailers provide a seamless  
unified commerce experience?

SALERNO: It really boils down to visibility. That 
includes visibility into inventory, visibility into 
consumer records and behaviors, and visibility 

into sales data. The first two are self-explanatory, 
but monitoring sales data helps retailers 
understand what merchandise consumers are 
demanding right now. They can set minimum 
and maximum inventory numbers and automated 
ordering so top selling items are never out of 
stock and inventory isn’t bogged down with 
slow moving merchandise. POS also represents 
perhaps the biggest bottleneck in the retail 
experience and customers hate waiting in line 
or looking for a register. POS platforms that have 
fully functional mobile POS built-in allow retailers 
to arm every single team member with a tablet 
that can do everything a cash wrap can. This 
blends the convenience of online shopping with 
the instant gratification of POS and provides 
shoppers the experience they are looking for. 
 
JAUZE: While there’s no denying the  
power of online retailing, customers  
continue to shop in physical stores. That said, 
more than 50% of store sales are influenced 
by online interactions. That’s why the physical 
location is becoming the point of convergence 
for omnichannel operations, including buy online 
and pickup (or return) in store, shop from store, 
reserve online and pay in store, ship-to-home, 
etc. To provide a unified commerce experience, 
modern POS software must be based on a digital 
platform that unites formerly disparate systems, 
sending and receiving data, and providing 
associates with a real-time and complete view of 
products, customers, stock, and more. An open, 
mobile and cloud-connected POS platform makes 
this possible. 

         
“The first thing retailers  
should do is look at  
projected growth over at  
least a five-year horizon  
and make sure to use a  
platform that will support it.” 

MICHELE SALERNO
DIRECTOR OF MARKETING, ASSISTANT VP,  
CELERANT TECHNOLOGY CORP.
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COMPANY NAME/ WEBSITE RELEVANT PRODUCT/SOLUTION KEY CLIENTS

Accuvia Software Group  
www.accuvia.com VIA|Store Caleres, Ocean State Job Lots, Newbury Comics

Aptos  
Aptos.com Aptos Store / Mobile Store

Build-A-Bear Workshop, Michael Kors, True 
Religion

Cegid  SEE AD ON PG 3
www.cegid.com/us Yourcegid Retail Y2 Gant, Lacoste, Quiksilver

Celerant Technology Corp.   SEE AD ON PG 5
www.celerant.com Command & Stratus Retail Teavana, Cato Fashions, Farmer’s Furniture

ECRS  
www.ecrs.com CATAPULT Point of Sale

Eataly, Inc., McCaffrey's Food Markets, FoodFair 
Markets

IBM  
www-03.ibm.com/software/products/en/ 
ibm-retail-payments

IBM Pay N/A

Infor   
www.infor.com/retail Converged Commerce David’s Bridal, Nordstrom, Zumiez

Island Pacific 
www.islandpacific.com

Island Pacific SmartStore, part of the Island 
Pacific SmartSuite solution rue21, The Dune Group

Jesta I.S.
www.jestais.com Vision Store DSW Shoes, Harry Rosen, Peter Harris Clothes

KWI
www.kwi.com KWI Cloud 9 POS & Merchandising Solution ELF Cosmetics, Pandora Jewelry, Tom Ford

LOC Software
locsoftware.com Store Management Suite (SMS) Fairway Stores, Festival Foods, Gristedes

Magstar Inc
www.magstarinc.com/ Magstar Total Retail

Bottle King, Fagen Pharmacy, Field Stores 
(Canada)

Manhattan Associates
www.manh.com Manhattan Point of Sale Diltex, Tory Burch

Mi9 Retail
www.mi9retail.com Mi9 Mosaic POS

Crocs, Inc., Levi Strauss & Co., Orchard Supply 
Hardware (subsidiary of Lowe's)

Multidev Technologies Inc.
www.chaindrive.com ChainDrive Browns Shoes, Jimmy Jazz, Riddle's Jewelry

NCR
www.ncr.com/hospitality/restaurant-solutions/ 
operate-efficiency/point-of-sale-technology

Aloha POS, Aloha POS as a Service 
Program, NCR Silver Pro

N/A

OneView Commerce
www.oneviewcommerce.com OneView Digital Store Platform

Discount Tire, Travis Perkins/Wickes, Molton 
Brown

Oracle NetSuite Global Business Unit
www.suitecommerce.com NetSuite SuiteCommerce InStore Swimspot, Lovesac, Toad & Co.

Oracle Retail
www.oracle.com/industries/retail/products/ 
xstore-service/index.html

Xstore Point-of-Service
Hamleys , Red Wing Shoe Company, World 
Kitchen

ParTech, Inc.
www.partech.com Brink POS Software Five Guys Burger & Fries, Sonnys BBQ, Pita Pit

PCMS
www.pcmsdatafit.com VISION BeanStore point-of-sale system Half Price Books,  John Lewis

Retail Pro International
www.retailpro.com Retail Pro Oakley, Puma, Under Armour

Retail Technologies Corporation (RTC)
www.rtc-group.com

StoreMS POS & Mobile Application Suite, 
and more

Dollar Tree, IMCMV Magaritaville, At Home

Tata Consultancy Service Pvt Ltd
www.tcs.com OmniStore

Kingfisher IT Services (UK) Ltd, 
Modell’s Sporting Goods

Toshiba Global Commerce Solutions
www.toshibacommerce.com

TCx Elevate Digital Commerce Solutions 
Suite

N/A

UTC RETAIL
www.utcretail.com POS-J Point-of-Sale Dunn Edwards, Lenox, Music & Arts Centers
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