Another great infographic brought to you by rain
ActiveRain and Market Leader conducted a survey of more than 2,000 real

estate agents to help real estate agents determine where they should be
spending their money and how much they should be paying. Below are

1_ '\_ ~ monthly figures based on prices actually paid by real estate agents and
data from the 2012 National Association of Realtors® Member Survey.
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Car Expenses
Cars arg the [ARGEST Realtor® expense

Realtors® spend $1,770/year on 20% of Realtors® spend
vehicle expenses. That’s 39% of their more than $5k per year
total annual budget and 65% MORE on their vehicles.

than they spend on marketing.
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spends $630/year or $53/month
on technology.

63% of agents have an IDX
website with home listings &
51% of agents use CRM.
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1) 2012 National Association of Realtors® Member Survey, May 2012
2) ActiveRain “Rich Real Estate Agent, Poor Real Estate Agent” survey, 2011

R@ﬁ@W 3) ActiveRain / Market Leader “Real Estate Marketing & Software: The Price is Right 2012” survey, 2012

Chack out www. activerain. cont/real-ostate-marketing to ses the full results/
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